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Welcome to

In this presentation, you’ll find everything you need to know to be a 

Groupon brand steward. These guidelines establish our brand 

experience and have been created to maintain consistency through 

all touchpoints.

As a strategic partner of Groupon, you may be permitted to use the 

Groupon Brand Assets presented within this guide, provided usage 

is approved pursuant to the terms of your partnership agreement 

with Groupon and also that you follow the guidelines carefully laid 

out within this presentation.

In addition, if you intend to use the Groupon Brand Assets, you must 

request written permission by contacting brand@groupon.com.

Thank you in advance for your efforts in building and maintaining 

Groupon’s brand identity, equity and purpose.
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Our Trademarks
and Logo
Download the Groupon Logo

Our trademarks are one of our most valuable assets and 
are critical to maintaining our Groupon brand identity, 
particularly with regard to our company logo and name. 
If you intend to use our trademarks (or Brand Assets), 
you must request written permission by contacting 
brand@groupon.com.

With written permission to use our trademarks, 
please follow these guidelines:

The logo must be incorporated in creative assets that 
appear in an environment that is not clearly Groupon.

In merchandising, this includes: Affiliate, Social and 
National campaigns.

For National Partnerships or Co-branded Creative, the 
logo must be clearly identifiable and in an approved 
lock-up logo or approved “Groupon Presents” or “By 
Groupon” that is prominent and identifiable.

70px              1 inch

Top
left
corner

Half

Logo Clearance The minimum clear space around the Groupon logo 
is equal to half the height of the logo.

Minimum Size The minimum width for the Groupon logo is 1 inch for 
print and 70px for screens.

Placement The logo should always be placed in the top left corner of 
the image, particularly on third party sites.
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https://a.cl.ly/eDu8xEJP/download/Groupon-Logo.zip?k=2bb6ab89&utm_source=viewer_new


Color Palette
The following color palette should be 

used across all Groupon communications 

and marketing.

The logo should always appear in one 

solid color. The main colors are Groupon 

Green and White. When using a Groupon 

Green background, use a white logo. 

Alternatively, when using a white 

background, use a Groupon Green logo.

The logo could be used in Groupon Black 

if more contrast is required, but never in 

Groupon Gray.

Green
Hex #53a318
RGB 83 163 24
CMYK 68 0 100 0
Pantone PMS 369 C

White
Hex #ffffff
RGB 255 255 255
CMYK 0 0 0 0

Gray
Hex #bbbcbc
RGB 187 188 188
CMYK 12 8 9 23
Pantone PMS Cool Gray 4 C

Black
Hex #333333
RGB 51 51 51
CMYK 38 35 33 92
Pantone PMS Black C
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THE BEST DEALS IN TOWN

Do Not
Create a new color

Do Not
Add special effects

Do Not
Convert to outlines

Do Not
Put inside a container

Do Not
Add a slogan

Do Not
Change the font

GROUPON

Do Not
Use our old green logo

Do Not
Use our old logo

Do Not
Add gradient

Do Not
Use a different green

Do Not
Skew or stretch

Do Not
Rotate

Do Not
Change orientation

Do Not
Ignore the clear space

Do Not
Use the logo too small

Do Not
Add drop shadow

Logo Misuse
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Sale Now!

Check our website

We love our logo and to maintain its 

brand consistency, it can never be 

misused. No one is allowed to make 

modifications to the logo or Groupon’s 

Brand Assets, or create derivative 

works using Groupon’s Brand Assets.

Furthermore, Groupon’s logo and Brand 

Assets should not be used alongside 

objectionable material or to disparage 

Groupon or any of its employees, 

merchants or customers. In addition, 

Groupon’s logo and Brand Assets 

should not be used in a way that 

suggests a relationship with Groupon 

that does not exist.
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Maximum of 1-5 people; family and friends. Public spaces 
such as parks, streets, cafes, and restaurants can be 
featured with proper social distancing. Opt for outdoor 
public spaces over indoor public spaces. No crowds or 
overly crowded activities should be featured.

Covid-19
Guidelines

Imagery is the window to experience. Our photography style is used as 
the lens of experience to enhance our positioning and bring our brand 
purpose to life. It’s important to follow these guidelines as it relates to 
any photography used in conjunction with Groupon’s Brand Assets.

Content & Style Groupon imagery should always showcase the 
various activities intrinsic to and featured on the Groupon platform.
It should showcase the range of our consumers while being fun, lively, 
and real and convey a sense of relatability and ease.

Lighting Groupon imagery should never look like stock photography.
It should have a lifestyle feel with natural lighting. Authentic vibrancy
is paramount.

Cropping Use cropping as needed to create a focal point. Do not crop 
out faces of subjects.

Photography



Our
Brand
Voice
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The Groupon Brand Voice celebrates experiences, the very stuff we believe makes life more meaningful. 

We're all about discovering new places, new products, and new things to do. We give you that extra 

nudge you might need to push you out of your comfort zone and try something new.

We are advocates for awesome experiences and we love sharing them with others.
We are optimistic, enthusiastic, and encouraging.

Our tone is quirky, refreshing, and unexpected.
We go against the grain to excite and engage.

We're honest, trustworthy, and easy to deal with.
We tell you what you need to know clearly and succinctly.

We help you discover things you might not have found on your own.
We give you the lowdown on how to make the most of your experience.

Our personality is witty and humorous when appropriate.
We're experts in what we do: smart, confident, and here to help.

Friendly

Irreverent

Straightforward

Informative

Clever



Typography
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Calibre
Primary

Secondary

Open Sans

Calibre Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Open Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Open Sans Semibold
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
0123456789

Open Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Open Sans Extrabold
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
0123456789

Calibre, Groupon’s primary typeface, is used as our 

typographic header because it is bold, modern, eye-

catching, and maintains its integrity regardless of 

scale. All typography within communications should 

be presented in a user-friendly manner to convey 

meaning clearly and simply.

The secondary typeface, Open Sans, is a friendly, 

simple, and flexible sans serif font that compliments 

the Groupon brand. It is used on all hardcoded 

elements.



Legal Disclaimer
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Groupon’s trademarks are protected by intellectual 

property laws in the U.S. and internationally.  

Groupon’s trademarks include the words, logos, 

graphics, designs, and other indicators that identify 

Groupon as the source of a product or service.

When using the Groupon trademark, always 

capitalize the letter G in “Groupon” and follow 

these Groupon Brand Guidelines.

Never use Groupon’s trademarks or logos as your 

own or incorporate Groupon’s trademarks, in whole 

or in part, in the name of your company, product, 

service, website, domain registration, username, 

application or website.

The Groupon Trademarks are all owned by 

Groupon and may only be used as provided in 

these guidelines or with Groupon’s permission. 

By using the Groupon trademarks set forth in 

these Brand Guidelines, you agree to follow 

Groupon’s Brand Guidelines as well as our 

Terms of Use and all other Groupon rules and 

policies.

We may revoke permission to use Groupon’s 

logos and trademarks at any time. Additionally, 

Groupon reserves the right to withhold 

approval of content if your use is inconsistent 

with Groupon’s brand.



Contact Info

Please direct any questions 
related to Groupon’s brand 
guidelines to:

brand@groupon.com


